Unwrapping Holiday 2015:

ECommerce Trends and Outlook
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Ips For Attendees
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nlus time at the end for questions.

A Have a questionType it into theChat With the

Presenterdox located on the left side of your
ReadyTalbaneland hit SEND.

A Join the conversation about this webinar or submit
your guestions on Twitter.

I #ECOMholiday

A The recording and slides will be available after the

webinar.
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Stay Informed With ECommerce News

www.channeladvisor.com/blog
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REQUEST A DEMO O

ABOUT PLATFORM PARTMERS RESOURCE LIBRARY MNEWS & EVENTS BLOG

WELCOME TO THE

CHANNELADVISOR BLOG

SUBSCRIBE

Part 11/11 -eBay Q1 2015 Results - Seller-oriented Deep Dive. HOME
Part |l of a |l part series looks at eBay's Q1 2015 results from a seller’s perspective.
SCOT WINGO'S BLOG
Read More™
INDUSTRY TREMDS
April 27, 2015 | 791 Words MARKETPLACES

eBay Q1 2015 Results 1 /11 - eBay Reveals Post-Split Strategy _

In their Q1 2015 results conf call, eBay revealed new details abour their post-split strategy

Read More®

advertising adwords amazon
amazon success Hips bing
black friday
April 27,2015 | 407 Words breaki ng news
catalyst ceT
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rusted By Top Sellers Globally
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The ChannelAdvisor Platform

Retailers

Branded Manufacturers

PRODUCT DATA
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Enhancements

Webstores Amplifier
Rich Media

Selling Channels

Retailers ﬂ shopify
Channel Partners . Bigcommerce
Resellers ~
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ChannelAdvisor Same Store Sales

A Measures, through a monthly report, the relative performance of various online
channels such as Amazon, eBay, search, CSEs and more
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A Glossary of terms:

I Other 3PM Third-party marketplaces excluding Amazon and eBay, such as Best
Buy, Newegg, Sears

I GS:Google Shopping/Product Listing Ads (PLAS).
A Welump Google Shopping in WitbSEs in monthly reportsut break out
Google Shopping during theolidays
I SearchThisrefers toAdWords
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A Trends:
I Looking back at 2014
I Changes in consumer behavior
A Priorities and Strategies for Holiday 2015
I Marketplaces
I DigitalMarketing
I Checklists
A Q&A
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